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Methodology

i + G =

The methodology behind the “i-Game” logo is based on a human centered approach.  As a multi-dimensional consortium 
of actors from technology, entrepreneurship, and cultural world, the diverse personalities of its members and their 

professionalism reflect the multi-dimensional target audience of the project.  
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Methodology

i -> Me -> Person / Human
i -> Eye

Game -> Play  

“I play and I can see the game through my point of view (eyes) for a social cause, for a better world with access to all.“

Three main aspects: recognition, memorability, and loyalty.
All partners were involved and contributed with their preferences to the creation of the project logo by highlighting issues, 

such as the “Color Accessibility Pallet”, while special editions of the logo for the targeted groups that the pilots will take place.
 

The main Logo of the project is based on two colors:  black and white.  
It will appear on all communication and dissemination channels, e.g., the website, the social media pages, the web banner, the rollup banner, the brochures, etc.

Two additional editions will also be available:
a) yellow, black and white  -> to be used by the partners implementing pilots and represent Museums and Cultural sector
b) magenda, black and white -> to be used by the partners implementing pilots and represent Fashion and Textile sector

All three editions of the logo will be used alternating when it comes to the gaming community. 
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